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Vision and Mission

Vision: Energy efficiency is a

cornerstone of a vibrant sustainable Northwest.

Mission: Mobilize the Northwest to 

become increasingly energy efficient 

for a sustainable future.
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Comprehensive Approach

Changing Behaviors: Joint effort

Emerging 

Opportunities: NEEA

Accelerate Market Adoption: 

NEEA primary with utility coordination

Codes and Standards: NEEA
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Mainstream Market Adoption: 

Utility primary with NEEA help with regional 

coordination if needed
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Background

ÁElectronics account for more than 11% of consumer 

and almost 8% of non-residential U.S. electricity use 

ÁElectronics load is growing at 6% per year vs. 1.8%

ÁNW 6th Power Plan identifies 8,760 GWH in savings 

from electronics alone from 2010-2030

ÁChallenge: Electronics load is sizable in aggregate; 

individual products use small amount of electricity.

Sources: CEA, CEE, Energy Solutions



Market Barriers

ÁEnergy efficient technology is expensive for 

consumers ïnot part of mass production

ÁNo clear differentiation between high and low 

energy efficient consumer electronic products

ÁNo consumer awareness or demand for energy 

efficient electronics
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ÁWhy?

ÁSavings potential

ÁOpportunity to accelerate market transformation

ÁMarket leverage

ÁGetting started

ÁMarket research

ÁBuilding team

ÁChallenges

ÁProgram design

ÁTechnical specifications

ÁContracts



Results to date: Agreements

In DiscussionUnder Agreement
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NEEA Savngs
Á Annual savings: 10,485 MWH - Exceeded  goal  by 20%

Á ES +30% market share shift from 26% to 45%

Retailers
Á Private Brand changed TV supplier to eco panel

Á Added ES 4.0 Desktops to assortment  

Á !ŘŘŜŘ 9{Ҍмр҈ ŀƴŘ 9{Ҍол҈ ¢±Ωǎ ǘƻ ŀǎǎƻǊǘƳŜƴǘǎ

Á Asking Program what products to carry

Manufacturers
Á Added specifications to new product development

Á Supported model number translation efforts

Á Creating energy efficiency landing pages

Á Asking Program what products are being supported

ENERGY STAR®
Á Co-branding strategy

Á Supported development of a 2-tier specification for TVs

Note From Best Buy

ñBest Buy would appreciate if Utilities 

throughout the US would combine Electronics 

programs for effectiveness and simplicity. Our 

buyers are extremely busy and having a 

common program makes our ability to support 

utility programs even stronger!

Best Buy is pleased to be a participant in the 

BCE program; we believe our partnership with 

QDI Strategies, Energy Solutions and the 

participating Utilities is instrumental in driving 

energy efficiency throughout the Consumer 

Electronics sector.ò

David Hilbrich Sr. Specialist �±Green Products 
& Solutions 

Similar endorsements are available from Wal-

Mart Corp. Sears and Costco

Results to Date: Impacts & Savings


